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Creative types are essential to urban and regional economic growth. Here’s
why—and the cities artists should flock to now

‘Nlant to know where a great

place to invest in real estate
will be five or 10 years from now?
Look at where artists are living now.

Sociologists and policymakers have
long been touting art and culture as
the cure-all to economically depressed
neighborhoods, cities, and regions. The
reason? It has been proven that
artists—defined as self-employed visual
artists, actors, musicians, writers,
etc.—can stimulate local economies in
a number of ways.

Artists are often an early sign of
neighborhood gentrification. “Artists
are the advance guard of what’s hip
and cool,” says Bert Sperling, founder
and president of Portland (Ore.)-based
Sperling’s Best Places and compiler
of BusinessWeek.com’s list of the Best
Places for Artists in America.

Creativity Leads to Growth

Artists, because of their typically lower
incomes, usually need to seek out less
expensive, developing neighborhoods
where they can afford the rent. But
because of their creativity they are
able to fix up these areas, eventually
attracting hip boutiques, galleries, and
restaurants. Not all artists are starving.
While some are able to achieve success
writing, acting, painting, or dancing,
others get tired of scraping by as
waiters or bartenders and sometimes
apply their abilities in more entrepre-
neurial ways.

Anne Markusen, an economist and

professor at the University of Min-
nesota’s Humphrey Institute of Public
Affairs and a leading researcher on
the effects of the arts on regional eco-
nomics, once profiled an abstract painter
whose work is now displayed on ceilings
and in MRI machines in hospitals across
the country. In Markusen’s research,
artists have also been found to stimulate
innovation on the part of their suppliers.
A painter may need a certain type of
frame that is not manufactured, forcing
the frame maker to create a new design
that happens to also work well for
other artists.

But Markusen also maintains that
artists bring more than culture to a
community. “Businesses don’t often un-
derstand the extent to which art affects
them,” Markusen says. “[Artists] are
just as important as science and tech-
nology companies.”

Nonarts businesses also use artist con-
tractors to improve product design, help
with marketing, or even use dramatic
theory to solve employee relationship
issues. Being a cultural center also helps
local businesses attract employees who
want to be able to regularly go to the
ballet or the theater, hear authors read
from their latest books, or attend art
gallery openings.

Follow the Money

Due to the individual nature and eco-
nomics of their work, artists are also
some of the most itinerant professionals
out there. When relocating, they often

look for cities and towns that already
have high concentrations of artists and
a young, racially and ethnically diverse
population. The presence of a nurtur-
ing art community in the form of art
societies and centers is also essential,
especially to young artists.

A low cost of living is important, but
many artists make financial sacrifices
to live near an art-rich urban center or
live in a cheaper neighborhood. Few
struggling artists can afford to live in
neighborhoods like New York’s SoHo
and Greenwich Village, or even
Williamsburg, which once were artistic
havens before attracting wealthier res-
idents. Now you are more likely to
find New York-based artists in the
Bronx, Brooklyn, or even Philadelphia.

In addition to the presence of like-
minded individuals, proximity to
wealth is also important. The fact of
the matter is that artists can seldom
earn a living, let alone become rich,
selling to other artists. They need
wealthy benefactors to buy their paint-
ings or support their local symphony,
which explains why each of the places
in the U.S. that we found to be the
best for artists are in or located near
centers of wealth. Los Angeles, No. 1
on our list, is most commonly associ-
ated with the film industry. While the
city provides great opportunities for
actors and directors, there are equally
rich prospects for musicians, artists,
writers, and dancers. Of course, the
majority of these people can’t afford to




live in Beverly Hills—at least not until
they get their big break—and instead
opt for more affordable digs in areas
like Echo Park.

Where to Go Now

BusinessWeek.com and Sperling’s
Best Places came up with a list of
the best places for artists in the U.S.
by identifying the metro areas that
have the highest concentrations of
artistic establishments. We also looked
at the percentage of young people
age 25 to 34, population diversity, and
concentration of museums, philhar-
monic orchestras, dance companies,
theater troupes, library resources, and
college arts programs. Lower cost of
living played a part in the selection of
some cities but had to be overlooked in

others because of other very favorable
factors.

Some of the top ten are traditional art
“super cities”—one of the reasons Los
Angeles leads the list is because it has
56 artistic establishments for every
100,000 people, a diversity index of
84.2, and an arts and culture index of
100 (on a scale of 1 to 100). New York
City and San Francisco are also in the
top ten. Other places are midsize cities,
like hippie havens Santa Fe and Boulder,
and country-music nucleus Nashville.
Smaller, less-obvious additions include
Carson City, Nev., which ranks third
for its high concentration of art estab-
lishments, and the city of Kingston in
New York’s Hudson River Valley.

Ready to quit your day job and make
art your profession? These metro areas
are good places to start. And with all
the economic benefits you'll be provid-
ing, they should welcome you with
open arms.

by Maya Roney

Roney is Real Estate writer for
BusinessWeek.com.
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America’s Best Places for Artists

The combination of artistic resources, relatively low living costs, and young, diverse
populations make these ten metro areas ideal for artists

By Maya Roney

Artists are defined by the U.S. Census
Bureau as independent (i.e., freelance)
individuals primarily engaged in per-
forming in artistic productions, creating
artistic and cultural works or produc-
tions, or providing technical expertise
necessary for these productions. The
Census Bureau definition includes visual
artists (sculptors, painters, designers),
writers, screenwriters, dancers, musi-
cians, actors, and celebrities engaged in
endorsing products or making speeches
or public appearances for which they
receive a fee. Art establishments defined
as artist offices, studios or other places
of business.

The Arts & Culture Index, produced

by Sperling’s BestPlaces, considers the
number and size of local area resources
such as museums, philharmonic orches-
tras, dance companies, theater troupes,
library resources, and college arts pro-
grams. A higher number indicates
more and larger art resources, with a
maximum score of 100.

The Diversity Index, calculated by
Sperling’s BestPlaces, measures the
likelihood of meeting another person
of a different race or ethnicity. A high-
er number indicates more diversity,
with a maximum score of 100.

The Cost of Living Index, produced
by Sperling’s BestPlaces, considers the
cost of housing, food, transportation,

and utilities, but not local or state income
taxes. It is based on a national average
of 100; therefore a COL of 300 is three
times the average U.S. living cost.

Metros listed with COL indexes well
above 100 are considered to have other
favorable factors (number of art es-
tablishments and art resources, diver-
sity, population age) that compensate
for higher living costs.

Compiled by
Sperling’s Best Places
(www.bestplaces.net).




Ten Metro Areas ldeal for Artists

1. Los Angeles
Art establishments per
100,000 people: 56.105

Percentage of population
age 25-34: 15.3%

Arts & Culture Index: 100
Diversity Index: 84.2
Cost of Living Index: 153

2. Santa Fe, N.M.
Art establishments per
100,000 people: 36.449

Percentage of population
age 25-34: 11.85%

Arts & Culture Index: 70
Diversity Index: 71.6
Cost of Living Index: 107.7

3. Carson City, Nev.

Art establishments per
100,000 people: 24.701

Percentage of population
age 25-34: 12.1%

Arts & Culture Index: 5*
Diversity Index: 46.5
Cost of Living Index: 109.8

* Other favorable factors (number of
art establishments, population age)
compensate for low art index.

4. New York City

Art establishments per
100,000 people: 14.852

Percentage of population
age 25-34: 15.02%

Arts & Culture Index: 97
Diversity Index: 76
Cost of Living Index: 156.5

8. Boulder, Colo.

Art establishments per
100,000 people: 11.076

Percentage of population
age 25-34: 17.33%

Arts & Culture Index: 70
Diversity Index: 40.6
Cost of Living Index: 107.1

5. Kingston, N.Y.

Art establishments per
100,000 people: 13.128

Percentage of population
age 25-34: 12.24%

Arts & Culture Index: 87
Diversity Index: 33.2
Cost of Living Index: 103.1

9. San Francisco

Art establishments per
100,000 people: 9.682

Percentage of population
age 25-34: 15.75%

Arts & Culture Index: 98
Diversity Index: 69.6
Cost of Living Index: 199.9

6. Oxnard-Thousand Oaks-
Ventura, Calif.

Art establishments per
100,000 people: 12.649

Percentage of population
age 25-34: 12.89%

Arts & Culture Index: 76
Diversity Index: 72.8
Cost of Living Index: 169.5

7. Nashville

Art establishments per
100,000 people: 11.443

Percentage of population
age 25-34: 14.74%

Arts & Culture Index: 77
Diversity Index: 37
Cost of Living Index: 84.2

10. Nassau-Suffolk County, N.Y.

Art establishments per
100,000 people: 8.943

Percentage of population
age 25-34: 11.52%

Arts & Culture Index: 93
Diversity Index: 50.8
Cost of Living Index: 150.7

Reprinted from BusinessWeek Online, February 26, 2007, copyright by The McGraw-Hill Companies, Inc., with all rights reserved.
This reprint implies no endorsement, either tacit or expressed, of any company, product, service or investment opportunity.




With a vision for tomorrow from the treasures of today,
BUSINESS OPPORTUNITIES ARE AFOOT IN CARSON CITY, NV.

We're a little City with big art. We're a
little City with big culture. We're
a little City with big opportunities.
We're calling for public/private partners,
so walk with us. Take advantage of
sure-footed early opportunity.
It won't last but a little while.

775.887.2101 * www.carsoncityecondev.com
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Ranks Carson City
#3 in top 10 hot
real estate markets:
Bohemia Today,
High Rent Tomorrow
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Ranks Carson
City #4 in top 10
emerging retail
Retail on the Rise

Another fine project brought to you by
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